
 

 

 

IndiaNews 
 

FOOD & FOOD INGREDIENT REVIEW 
October November 2006 

 CONTENTS 

p.1 Editorial 

Food Industry Overview 
p.3 Monsoon Report 
p.5 Overview of Indian economy 
p.9 Credit Suisse sees India's GDP growth at 8.5 per cent 

Growth up by 8.9 per cent 
Nil excise duty on food processing from 2007-08 

p.10 Processed food sector earnings to treble: F&S 
Food, beverages high on PE players' menu 

p.11 Sensex breaches 13,700 mark 
p.12 India Inc gets ready to play ball with European Union

Non-EU nations eye trade pact with India 
p.13 India set to ease market access to 50 countries 

Indian organic products market set to be Rs. 6 bio 
p.14 Vegetarian Indians is a myth, says study 
p.15 No reprocessing of substandard imported food 

Gateway Distriparks to take over Snowman Frozen 
Foods 

Aquaculture 
p.16 India ranks second in marine product output 

WTO sets up panel on shrimp anti-dumping 
p.17 Salim group to set up fish farm 

Dairy, Meat & Poultry 
p.17 India's dairy tale set to get better 
p.18 Carton milk flowing freely 

US cheese co. to buy 10 per cent in Himalya 
International 
Nestle not to exit local milk business 
Amul-maker plans to shed coop label, turn corporate 

p.19 Poultry players to give thrust to frozen meat  
p.20 It's now organic eggs!  

Demand for Indian buffalo meat grows in Pak  
Bhutan lifts ban on poultry from India 
Ascon Agro to set up meat processing export unit 

Alcoholic Beverages 
p.21 Sparkling times ahead for wine market 

Amit Burman eyes stake in Australian winery 
Wine imports pick up 
Say cheers to Argentinean wines 

p.22 Mallya makes bid to take over Scottish distiller  
Mallya to give Feni a global push 

 

Alcoholic Beverages (Contd.) 
p.23 UB keen on sourcing Scotch  

Russian vodka maker & UB deal 
p.24 Crown JV to bring Budweiser to India 

Carlsberg blows India bugle with Himneel buy 
p.25 SABMiller set to uncork Peroni 

Indians pump up volumes of SABMiller, S&N 
Kyndal to export Indian wine, launch 'vodka'  

p.26 Diageo in talks with Sula to acquire stake 
Sula Wines to expand 
Seagram to roll out locally made wines 

p.27 Goodricke parent Camellia set to manufacture wine 
in India 
Brown Forman to treat Indians to organic wine 
Mason & Summers agrees to withdraw Royal 
Crown whisky 

p.28 Angostura to uncork premium rum  
InBev, Jaipuria JV on the rocks 

Non-alcoholic Beverages 
p.29 Deep sea mineral water from Mauritius 

Leh Berry mineral water 
p.30 Coke to consolidate bottling biz in India  

New head for PepsiCo India 
p.31 Bisleri ties with US co to tap flavored water market

Bisleri to invest in natural water 
Parle Bisleri postpones launch of Alfaa 

p.32 Reliance to compete with Pepsi & Coke 
Rasna launches mocktails 
Kerala eyes mineral water biz  
Kerala files suit 

Contents continued on next page …

IndiaNews is published every 2 months by: 

GIRACT 
24 Pré Colomb, 1290 Versoix – Geneva 

Switzerland 
Tel +41 22 779 0500 
Fax +41 22 779 0505 

 
info@giract.com 

http://www.giract.com 



Vol. 6-06 © GIRACT 2006 

 

 

 

IndiaNews 
 

FOOD & FOOD INGREDIENT REVIEW 
October November 2006 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

CONTENTS (Continued) 

Tea 
p.33 Indo-Japanese team to develop new tea variety 

Indian tea fails to make most of Kenyan drought  
Tea exports to Pakistan may fall short of target 

p.34 Tata Tea, Godrej vie for local brands  
HLL gives up tea parlour chain plans  
Regional tea brands ride variants bandwagon 

p.35 Tata Tea to acquire 33 pc stake in S African tea co  
Tata Tea may uproot from Sri Lanka 
IFC, IL&FS pick up 20 per cent each in Tata Tea arm 
Assam Tea Co. re-enters packet segment 

p.36 Tata Tea plans green revolution 

Coffee 
p.37 Indian robusta losing Italian market to Vietnam  

Arabica production may dip on unseasonal rains 
Tata Coffee plans Uganda plant 

p.38 Barista may go to Lavazza 
Cafe Ritazza launched at airports 
Amul launches ready-to-drink coffee 

p.39 illycaffe top green coffee buyer 

Food Service & Retailing 
p.39 Birlas in retail big bang 

Wal-Mart to Enter India in Bharti Retail Tie-Up 
p.40 Reliance Retail chain to span Asia and Africa 

Reliance Retail eyes pan-India footprint in 5-yrs 
Pantaloon Retail to form JV with UK Co. 

p.41 Carrefour to enter India as cash-carry 
Actis takes 65 pc stake in Nilgiris  
Jeet India to 'spice up' retail; plans 150 stores 
Subhiksha to create private label portfolio 
Piramyd Retail unveils expansion plan 

p.42 GFA to launch Cream & Fudge, Doughnut Baker 
Pulse Foods opens outlet in London  
McDonald's goes for the big bite 
After KFC & Pizza Hut, here comes Taco Bell 

Snacks 
p.43 Kellogg's wants Britannia’s Tiger left with biscuits 

Hershey wants a taste of India 
Campco `Winner' goes to S. Africa  

p.44 Kurkure to tickle American palates 
Khakhra gets a beer hug abroad 
After biscuits, Dukes is all set to target confectionery 

 

Culinary Items  
p.45 Global brands line up for an Indian breakfast 

Danone, Avesthagen close to investment deal 
p.46 Britannia test marketing Anlene 

Chyavanprash biscuit 
Now, drink Betel Juice 

Sugar 
p.47 Sugar biz more bitter than sweet 

India to introduce 10 per cent ethanol blended petrol
Ethanol price for petrol blending  

p.48 Indian sugar companies eye acquisitions in Brazil 
Breakthrough in ethanol production from sweet 
sorghum  
Bajaj Hindusthan sets up Brazil subsidiary 

p.49 Sugar output seen at 23.9 mio ton 
Norms tightened for new sugar mills  
Maharashtra cane output 
Sugar exports to EU allowed 

p.50 ICAR's new sugar crop could survive drought 
Simbhaoli plans expansion  
Shree Renuka gets nod to set up sugar, ethanol SEZ

p.51 Reliance drops ethanol plans in Maharashtra  

Oils 
p.51 India to buy more veg oils in 06-07 
p.52 Crude soy oil imports likely to decline 

Soy output put at 7.149 mio tons  
Soybean prices up 13.5 per cent 
Centre holds edible oil import prices steady 

p.53 Mustard sowing down 
Sri Lanka to cap vanaspati exports to India  
Oilmeals exports up 26 pc in H1  
Castor oil exports seen steady despite drop in output

p.54 Groundnut for diabetic cure may be a reality soon
Marico puts Sweekar on the block 

Food Additives 
p.54 Starch players feel the heat over spiraling maize 

prices 
p.55 Vanilla prices decline on excess supply  
p.56 Indicative Ingredient prices 
p.57 Vanilco launches three products to clear stocks 
 

Contents continued on next page …
 



Vol. 6-06 © GIRACT 2006 

 

 

 

IndiaNews 
 

FOOD & FOOD INGREDIENT REVIEW 
October November 2006 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

CONTENTS (Continued) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Spices & Flavors 
p.57 Sri Lanka pepper quantity capped 
p.58 Pepper production seen lower 

Cumin exports up three-fold 
Competitive price gives edge to Indian pepper 

p.59 Turmeric prices decline 15 per cent y-o-y  
p.60 Domestic Prices Of Major Spices 

Foodgrains 
p.61 Haryana villagers damage GM rice field 
p.62 Protect rice exports from contamination: industry 

Pyramiding of rice genes on cards  
Field trials of indigenously developed GM Gold Rice 
soon 
Pak developing new rice hybrids; Indian exports may 
take a hit 

p.63 Nine-nation multilateral pact signed on rice R&D 
Non-basmati rice exporters see EU market opening up 
Wheat acreage up by 69 per cent 
Basmati firms plan foreign buyouts 

p.64 Basmati warms up as acreage falls 
A rice variety that can earn carbon credits!  

p.65 White rice exports slow down on Pakistan factor  
Wheat Minimum Support Price 
Brands dig deeper into atta, rice, edible oil market 

p.66 India may return to wheat exports 
No more wheat imports from April 
Corn imports likely after 5-year gap  

Fruits & Vegetables 
p.67 Himalya seeks patent for mushroom substrate tech  
p.68 Now, fresh veggies at frozen prices 

Investment in Nut King 
Sterilox in India 

p.69 Organic cashew launched in local markets  

Biotech 
p.69 Pental panel questions Mahyco Bt brinjal process 

Delhi University to conduct field trials of transgenic 
mustard 
Exporters block GM rice and soy  

Major Food Companies 
p.70 Britannia objects to brand name on Danone website 

Dabur Foods to increase focus on institutional sales 
HLL sees organized retail bringing 35 per cent sales 
in years ahead 

Related Publications 
p.71 ChinaNews 
 



Vol. 6-06 © GIRACT 2006 

 
1

 

IndiaNews 
Food & Food Ingredients Review 

Editorial
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

“In the previous issue, we had talked about Indian stock markets on a bull run, with the 
Mumbai Stock Exchange Index rising from 7,000 to 8,500 in less than 75 days. The bull 
run has continued unabated with the Index touching 9,000 by the end of November. The 
Indian economy is surely booming.” (Extract from Editorial of IndiaNews Oct-Nov 2005) 

Exactly one year back, we began our editorial with the above words. Though we predicted the 
boom in Indian economy and, therefore, in Indian stock markets, even we did not anticipate 
what has actually happened during the past one year. The Mumbai Stock Exchange index, which 
was at 8,500 last November, crossed 13,700 in the last week of November 2006. A phenomenal 
rise of more than 60 per cent in one year – that surely is proof of the great opportunity that the 
Indian economy offers.  

In 2005-06, the Indian economy built upon its recent phase of high growth led by strong 
performance of the industry and services sectors. Growth in real GDP accelerated from 7.5 per 
cent in 2004-05 to 8.4 per cent in 2005-06. The Indian economy has thus recorded an average 
growth of over 8 per cent for the last three years. A noteworthy feature of this outcome is that it 
has been achieved in an environment of macroeconomic and financial stability. In other words, 
India is not a bubble economy. India’s growth is built on strong fundamentals. 

The robust growth scenario of Indian economy has continued into the financial year 2006-07. 
The Indian economy grew by 8.9 per cent in the first quarter of 2006-07 compared to 8.5 per 
cent in the corresponding period last fiscal, on the back of a strong growth in manufacturing and 
services sectors. Based on this, the growth in the current financial year is expected to be in the 
range of 8.1-8.5 per cent.  

In 2006, the southwest monsoon seasonal (June to September) rainfall over the country as a 
whole was 99 per cent of its Long Period Average (LPA). This is likely to further boost 
economic growth, particularly in agriculture and related activities. 

As the economy grows, the food industry is bound to grow. The rate of growth in the food and 
food additives industry may be higher than the rate of economic growth. A Frost & Sullivan 
(F&S) study has forecast that the food preservative industry would grow three-fold by 2012 at 
20 per cent a year.  

High growth is bringing about structural changes in the Indian economy. The rise of organized 
retail is a phenomenon that is drawing attention from media as well as business houses. Wal-
Mart Stores Inc., the world's biggest retailer, is entering India's sprawling retail market through a 
tie up with Bharti Enterprises Ltd. This has created quite a stir, even in political circles. 
Communist parties are seeing red and are pressing the government to examine the deal with a 
microscope.  

Wal Mart’s journey through India will be watched with interest. Wal Mart will have to contend 
with the might of Reliance, which is already going full stream ahead opening stores across the 
country. 

 
(Continued on next page) 
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Let us hope that Wal Mart as well as Reliance succeed and have a gala party. When they decide 
to have a party, they will have the best of liquor brands on hand. Budweiser, Carlsberg, Peroni, 
Angostura are some of the international brands that are on their way to make a mark in India. 
Joining the party is Vijay Mallya, the liquor baron who controls bigger liquor brands than 
anyone else in India. He would like to offer the best of Scotch whisky, matured in India. And if 
that is not your drink, why not give Mallya’s Feni a try ? This is a local drink made in Goa from 
cashew fruit and coconut.  

Along with the action in alcoholic beverages, ethanol for fuel is getting a lot of interest. The 
government of India plans to introduce mandatory blending of 10 per cent ethanol into gasoline 
across the entire country from June 2007. The use of 5 per cent ethanol mixed petrol, currently 
used in three states, is expected to be spread to the rest of the country by November 15. This is 
bound to excite sugar industry barons, who have been sounding extremely depressed over the 
past two months due to the low price of sugar. 

Sugar barons and some other Indian majors have announced plans to buy sugarcane plantations 
and mills in Brazil. Acquiring companies abroad is nothing new for Indian business houses, but 
this is the first time that the Indian sugar industry is looking at acquisitions abroad.  

Talking of acquisitions, it is worth mentioning about the acquisition of South African tea 
company, Joekels Tea Packers, by Tata Tea. The Tata Group has been active in Africa. They are 
putting up a plant in Uganda. With this new step, they have once again shown their commitment 
to Africa.  

Africa does not get as much media attention in India as Europe and some countries of Asia. The 
recent visit of China’s President Hu Jintao was the first by a Chinese head of state in a decade. 
He was accompanied by a business delegation counting nearly 120 members. The two Asian 
giants agreed to double trade to 40 billion dollars by 2010 and to work towards settling a 
long-festering border row. However, the visit could not be called spectacular by any standards.  

On the other hand, it is really exciting to hear that the proposed economic cooperation 
agreement between India and the European Union (EU) will be sealed in the next two years. 
Switzerland, Norway, Iceland and Liechtenstein — which are not part of the European Union 
(EU) and hence outside the ambit of the proposed India-EU bilateral economic pact — have 
expressed interest in entering into a similar comprehensive trade and investment agreement with 
India. As things stand, India may be moving closer to Europe than to its immediate neighbour 
China.  

We, at IndiaNews have done our small bit for the past four years in bringing India closer to you. 
As we close our 24th issue, we look forward to providing you with even more exciting news 
about the Indian food and food ingredient industries. 
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